Product-Service Benefits Analysis'"

Product:
Feature:
Advantage: Problem: Effect:
What the Feature "Does" What the feature is intended to solve What impact does Problem have on Buyer?
(its function) (Negative issues for customer) (The negative situation caused by 'Problem’)
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Ultimate Benefits: wny

buyer should want feature (positive
results from having the solution)

BIOPLAN

ASSOCIATES INC

2004 Copyright BioPlan Associates, Inc

www.bioplanassociates.com




